Digital
CANADA Network

2023 Opportunities




The Power of the Digital Network

The Digital Network connects Golf Canada partners to Golf Canada

communities through engagement, data and content.

Opportunities

Engagement
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IAB ad units on golfcanada.ca

Golf Canada mobile app launch page

App sponsorship of sections (GPS, course profiles)
App and Score Centre interstitial ads

App homescreen timeline in-feed ads

Golf Canada Kiosk advertisements

eBlasts

Pre-roll video

Triggered email messaging

Data Segmentation and Insights

» Audience segmentation

» Target consumers using demographic,
geographic and behavioural data

« Custom data fields in Golf Canada Score Centre

Content

» Custom content creation (video, graphic,
written) for Golf Canada owned channels

 Social media
 Feature series ownership

* Newsletters
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WEB

Web | golfcanada.ca
The #1 most-visited Canadian golf website

Consisting of a public facing web site and a logged-in members area,

golfcanada.ca generates substantial traffic with continually refreshed
general interest Canadian golf content and member engagement via .
score postings, handicap lookups, tournament listings and more.
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‘? JOINNOW  COMPETITIONS-  TEAMCANADA ~ RULES ~ SHOP ~ ABOUTUS-  MORE~

TITLEIST TOUR SOFT. ‘J:i‘:;

5 August 2019 CHAMPIONS TOUR | EUROPEAN TOUR | KORN FERRY TOUR | LPGA TOUR | PGA TOUR

Golf Canada Leaderboard presented by Titleist

Written by Golf Canada

Banner advertising special targeting
options include province, gender,
membership level and domain

CPKCWOMEN'SOPEN  LPGATOUR

Henderson buoyed by fan
support at CPKC Women'’s
Open as up and down
season continues

PGA TOUR

JT. Poston shot an 8-under 62 for a one-stroke victory at the tour's regula

Tour victory. He also became the first player since Lee Trevino in 1974 to v
tour without any bogeys or worse. ...Corey Conners’ third round 65 was ju

the day. It was also just the fourth time this season he has shot 65 or lowef

*Details are in the Media Kit which can be found
in the Appendix
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John Chidley-Hill/ Canadian Press

VANCOUVER - The fans at the CPKC
Women’s Open don't care, Brooke Henderson
is still their favourite.



GPS and section

Golf Canada Mobile App Sponsorsp

Throughout a golf season, over 10 million scores are posted to the Golf Canada

MOBILE APP

Score Centre with nearly 5 million scores coming through the Golf Canada native

mobile app available for Android and iOS devices.

4 Clickable Interstitial (320x480)
C fﬁkf) A - JF or static (300x250) ad units
to build brand awarness and

e drive traffic

1, ON

OPPORTUNITIES

RBC Bank

Looking for
expert advice?

g‘y Golf Canada

Dec 14, 2020

Advertorial; image and copy

ﬁ‘y Digital . B Presented in an editorial style.
G(;LF Adam Hadwin talks cross-border living
CANADA N etwo rk Team RBC's Adam Hadwin provides advice and tips

around enjoying time south of the border and managing
finances as a Canadian in the U.S.

Watch Video...
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By the Numbers

MOBILE APP

Hugo Lefrangois

Montréal, Québec

Scores Posted +23% YOY W
2023: 3.2M

2022: 2.6M A Total strokes

Advanced Statistics

& 326K @ 4.8M

Users Views

Accuracy N

OPPORTUNITIES

0 <

Thr 59min 28
Avg Engagement Time Sessions/User
1.‘ Anne Morin
) A Montréal, Québec

78% |ﬁ| 22%
iPhone Android
Total strokes
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Triggered,
Scheduled &
Automated
Emails

Golf Canada has email

permissions from Canadian golf

fans who receive periodic email

communications through the

following channels:

eGolf Canada

Member Club Insider

Partner eBlasts / List Rentals
Score Posting Confirmation
Lifecycle Communications

Email opportunities include:

203K

TOTAL AUDIENCE

223K

eGOLF CANADA

209K

PARTNER OFFERS
NEW CANADA

COLLECTION

PLUS' both on and off the golf course as Conada’s
birthday approaches

1500+

MEMBER CLUBS
SUBSCRIBED

Banner advertising
Custom content and messaging
In-publication full page advertising

Segment by: gender, handicap factor,
rounds played and location
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Email Channel

As of August 31, 2023

¥

¥ eGoliCanada

Hen Golf Canada Members !
THE OFFICIAL NEWSLETTER OF GOLF CANADA | 12-06-23 Sa\/e W|‘th A\/is

We’ve partnered with Avis to
provide members with exclusive
offers and discounts.

aylor wins RBC Canadian Open, first Car
champion since 1954

n, hg
in the RBC
Continue reading... GO GOLD! Get your Golf Canada Gold Membership now at golfcanada.ca/gold

eGolf Canada Partner eBlasts
Delivered/clicked ratio 51.6% Delivered/clicked ratio 51.4%

Network
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Email Partner Opportunities

$¥ eGoliCanada

CANADA

THE OFFICIAL NEWSLETTER OF GOLF CANADA | 12-06-23

Megan Khang wins bPKC Women'’s Open in a ple

Continue reading...

oo 00 00

eGolf Deployments:

Modular email inclusion with
premium placements.

Branded opportunities include:
— Key Visual Banner
— Post Copy, CTA, Landing Page

Multi-purpose assets with SOV
leveraged on GolfCanada.ca.

52.17% Average Open Rate

$¥ Member Club Insider

CANADA

Staying Ahead of the Game with BDO

In today's ever-changing business landscape, golfing facilities face a unique set of
challenges.

From shifting demographics to economic conditions, it's essential to stay ahead of
the curve to remain competitive.

‘While some clubs are struggling to rethink membership fees and lower prices,
others are finding significant opportunities for growth,

‘With the right strategy in place, your golfing facility can join those that are poised
for success.

Discover how BDO helps leaders prepare and respond to changes by leveraging
real-time data insights, a coordinated organizational structure, and a well-defined

strategic direction.

Unlock the secrets to thriving in a complex world with the following resources:

2 i

Top 10 growth and profitability disruptors

Canada privacy laws reforms. What is

in2023 changing and how doos it affect you?
Rw oo m

oo 00 00

Member Club Insider:

e Opportunity for co-branded Golf Canada
email with modular inclusion or dedicated
standalone email with exclusively partner
content.

e  Branded opportunities include:

— Key Visual Banner
— Post Copy, CTA, Landing Page

e 44.87% Average Open Rate

Tathaint

SERIES

oo 00 00

Partner eBlasts:

e Tactical messaging deployed to
Golf Canada base.

e  Key visuals, messaging and CTA details
provided by the partner - EN/FR.

e 53.42% Average Open Rate
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Facebook, Twitter, #) thegolfcanada °

Instagram, YouTube | e -
& Linkedin f 5 Ao ;.

SOCIAL MEDIA

|
/|

»
Golf Canada is active in the social space with
relevant and timely content distribution and
responsive community management.

@GolfCanada § @RBCCanadianOpen
@CPKCWomensOpen \ e Gﬂfﬁrﬂi

Feature series Ownership What are the greatest golf moments in Canadian )
) . 4 history?

Could be tied to golfcanada.ca Featured Series

ownership or specific to the social channel
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Quels sont les plus grands moments de golf de
I'histoire canadienne?

Triggered Postings B
Postings aligning to identified golf-related events ]
(i.e. player newsworthy achievement, historical event)

‘oQv - n

Partner : . b
artner Channel Support - 'g 630 likes
Retweets and shares of content originating on partner
g thegolfcanada We asked you what

social channels A

the greatest golf moments in i
Announcement Postings ] Canadian history are... @2 I#... more
Partnership, sponsorship and pre-planned joint o e

announcements are all shared through Golf Canada

ﬁ‘? Digital social channels
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W canapYan
§T§ OPEN

JUNE 6:11, 2023 | OAKDALE G4CC | TORONTE, ON

ROCKET
Mortgoge Clossic

SOCIAL MEDIA

b 17 o

BROOKE HENDERSON #*) (=5) FINAL ROUND - FRONT 9

23 « E3 12
4 36

4 3 4 4 & 5 3

NONIE : IOION 31
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SHAUGHNESSY GECC(@® VANCOUVER, BC, CANADA | AUGUST 27, 2023 BFedixT i‘k
Followers . Golf Canada . RBC Canadian Open . CPKC Women’s Open
by Channel . Twitter 44,492 . Instagram 24,550 t Twitter 7,571
August 31, 2023 - Facebook 31,994 . Twitter 20,643 . Facebook 6,847
¢ Instagram 30,329 : Facebook 19,576 . Instagram 3,876
- LinkedIn 16,920
. TikTok 2,901
- Youtube 2,270
Engagement . Facebook . Twitter . Instagram . Linkedin . YouTube
by Channel . 081K : 796K : 302K - 69K . 49K
Golf Canada N . . . .
RBC Canadian Open o . . . .
CPKC Women's Open  ° : . 5 g

Hootsuite Analytics: As of June 2023
ﬁ, Digital

<5, | Network



